
Client:  Sanyo

Product name:  CordFree Collection

Produc t ion /Crea t i ve :  Scr ip t  to  Screen

Med ia :   The Media  Team (TMT)

Fu l f i l lmen t :   Ful f i l lment  House

Te lemarke t ing :   TSI

Launch  da te :   November  1997  to  present

Product name:  Transformax 3 in 1

Produc t ion /Crea t i ve :   Scr ip t  to  Screen

Med ia :   Maximum Coverage  Media

Fu l f i l lmen t :   Fu l f i l lment  House

Te lemarke t ing :  West  Te leserv ices

Launch  da te :   November  1997  to  present

1998 Edition

Scr ip t  to  Sc reen ,  San ta

Ana ,  Ca l i f . ,  p roduced  two

infomercials for Sanyo’s new

Housewares  d i v i s ion ,

Chartsworth, Calif.:  CordFree

Collection and Transformax 3

in 1.  “Everyone knows Sanyo

is a successful and well known

elec t ron ic  consumer  re ta i l

company,” says Tony Kerry,

vice president of marketing at

Scr ipt  to Screen.  Kerry cont inues, “However,  their

[Housewares] division is relatively unknown.”

Therefore, according to Kerry, Sanyo is utilizing the

infomercial format to create brand awareness.

“The response has been phenomenal , ”  says Bi l l

Mayhew, vice president of marketing and deputy general

manager for Sanyo Home Appliances.  “As a matter of

fact, we are planning on re-editing to a shorter version of

the commercial.  And in the fall we are going to come

back bigger with a 30-minute infomercial and a one-minute

version and possibly a two-minute version.”


