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“But wait a second,” you might be saying. When you say DRTV, aren't you talking about
infomercials! We've got a brand image to think about.”

Exactly. And infomercials— Brand-mercials,” as many are now known—are a powerful way to
support your image and drive home your brand message. Just ask a few of our clients. Clients
like Comcast, Nescafe, LOréal, AAA, Conair, Bose, Pfizer, and many more. They've been using
DRTV for two reasons: It works. And they can prove it.

Can you say the same for your advertising?
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WEEKLY MEDIA DASHBOARD

Key metrics provide immediate
ROI information
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Weekly performance ranking enables rapid spending adjustments
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What day of the week & time of day does your
advertising perform the best? With DRTV, you always know.



